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COMMS
PROS?

What are effective strategies 
for communicating and 

disseminating findings from 
personalized learning 

research?



Sharing the HumanImpact
of the K-12 Personalized Learning EvidenceBase

October 20, 2020





Our communications efforts serveto

Educate and inform
- answering: what
does personalized
learning look like?

Engage our  
constituents and 
garner support

Uncover and  
address  

opportunities  
and needs

Show the  
progress of our 

work



Impact Stories: Bring the work intolife

SCHOOL
The Storyof the 
Whole-School  
Redesign of  

Belmont-Cragin  
Elementary

STUDENT
The Story of Deon:
How He Found his
Leadership Voice

EDUCATOR
34 Kids, 34Ways:

The Transformation Story  
of Teacher Steve  

McWade



Challenge Hero’s  
Journey Result

Underscore the  
starting point

Depict the work:  
Illuminate theeffort

Share the data
alongside the
personal victory

Following a traditional storytellingarc



Two ways to share insight



THANK  
YOU!



Improving Communication and 
Utilization of the Personalized Learning 
Evidence Base
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*Make It Accessible*
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https://bit.ly/2H00PbQ
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The Learning Accelerator envisions a world in which 
each student receives the

effective, equitable, and engaging education they need
to reach their full and unique potential.
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Our mission is to connect 
teachers and leaders with 
the knowledge, tools, and 
networks they need to 
transform K-12 education.
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TLA is helping make 
the “potential” 
possible and practical 
for every teacher and 
student in America.
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Working with expert educators and support 
providers to CAPTURE & CREATE 

Fostering communities to CONNECT

Building collective capacity to SHARE

TLA identifies patterns and sparks movement on 
shared problems of practice. In this way, we serve as the 

learning engine for the education field.

● Equitable access to 
knowledge

● Efficient and effective 
adoption and 
implementation

● Learning together at 
and for scale

1

2

Accelerated 
Learning 

for the education field

3
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Tools 
Free, field-tested 

strategies and resources

Research
Reports, thought-

leadership, and advice for 
sense-making and 

implementation

Some of Our Key Products and Programs

Networks
Connecting and 

accelerating learning and 
dissemination
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Lindsay, CA
In October 2017, LUSD received a federal Teacher and School Leader grant 

to design and implement professional learning strategies to improve 
educator recruitment, capacity, and retention. 
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How do we know if the work of professional learning is leading to 
meaningful, measurable differences in student experiences and outcomes?

Which strategies work best, and for whom?



District Goals

● Create local context research 

● Inform the field of personalized learning

● Inform development of effective educators

● Ensure the learning and growth make it to 
the learners

● Pivot, sustain, expand
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Research Papers
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Use call-out boxes, flags, and notes to help translate complex content.

Editorial Suggestions
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Create stand-alone executive summaries. Use videos.

Packaging

https://www.youtube.com/watch?v=_FoqJokdVDE&feature=emb_logo
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Make all content digitally accessible (Web Accessibility Initiative).

Packaging

https://www.w3.org/WAI/fundamentals/
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Create a central landing page.

Dissemination

https://learningaccelerator.org/personalizing-learning-for-educators
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Use videos and graphic summaries.

Dissemination

https://www.youtube.com/watch?v=vdkyDlnrabo&feature=em-uploademail
http://s3-us-west-1.amazonaws.com/learningaccelerator-craft/images/LUSD-TSL-Grant-Impact-Statement-FINAL.pdf
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Use blog posts and varied media outlets to reach different audiences.

Dissemination

https://www.gettingsmart.com/2020/08/5-research-based-recommendations-for-remote-learning-lessons-from-lusd/
https://www.edutopia.org/article/4-focus-areas-school-leaders-fall
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Social media can work too!

Dissemination
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Questions?
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Telling Stories Through Data



KnowledgeWorks.org

Through evidence-based 
practices and a commitment 
to equitable outcomes, we’re 

creating the future of learning, 
together.



Alternate Tellings of the Same Story
Marysville Exempted Village School District in Marysville, Ohio, adopted 
personalized, competency-based learning across the district in 2017.

They are tracking progress with the Student Experience Survey,
which looks at four metrics: degree to which students feel
a sense of belonging, hopeful, engaged
and able to self-manage.



KnowledgeWorks.org

Data Through Statistics



KnowledgeWorks.org

Data Through Infographs



KnowledgeWorks.org

Data Through Pictures



KnowledgeWorks.org

Data Through 
Storytelling



KnowledgeWorks.org

Data Through 
Storytelling



KnowledgeWorks.org

Creating the future of 
learning, together.



KnowledgeWorks.org

Sharing Compelling Data
From and With the Field
On our Students at the Center Hub, where we feature research and 
resources focused on student-centered learning. Coming soon we will be 
created a landing page from which visitors can:

• Access data in support of personalized, competency-based learning
• Find slides and images that can be used for quick data sharing
• Submit their own data



knowledgeworks.org
studentsatthecenterhub.org

@knowledgeworks
@StudentCntrHub
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Activity: 
Breakout Rooms

What are two ways your 
organization could improve its 
communication of personalized 

learning research?

AUDIENCES MEASUREMENT


